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Abstract:

The study aimed to know the role of Facebook marketing activities
and to enhance brand loyalty of Jawwal Company. And to explain the
relationship and impact of these activities on brand loyalty of Jawwal
company.
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The descriptive analytical approach was used in this study, and the study
population consisted of approximately 1250,000 customers of Jawwal
Company in Gaza Strip. The questionnaire was used as a study tool
distributed in 384 questionnaires to the individuals of the sample and 365
guestionnaires were retrieved. The data was analyzed by the statistical
program Spss and the results showed that there is a relationship between
Facebook marketing activities on brand loyalty, as well as impact of
Facebook marketing activities on brand loyalty. The study recommended
that Jawwal Company should pay attention to its customers and diversify the
services provided to them.

Keywords: Jawwal Company, Facebook, Brand loyalty.
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