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Abstract
The present research aimsto shed lighton the impact
of advertising on the behavior of children of Riyadh from the perspective
of their parents. this research follows the analytical descriptive
method by interviewing some parents used the Find tool to search the
questionnaire component of (30) paragraph,  compared to  four-
graded scale showsthe  degree  ofapproval (OK degree:  high,
medium, weak, and I do not agree.), Was the availability of validity and
reliability him.
It was concluded from the research sample answersthe following:
= Most parents have a negative view of ads in the direction of change the
behavior  oftheir  children  and supported their  children were
more accepting of the negative aspects of advertising,
including the positive.
= respondents believe that the ads do not provide useful information for
their childrenas much asusing many methods of deception
and disinformation.

sthe percentage ofadsthat are beneficial for children are
almost negligible compared to food advertising, especially harmful.
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